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Research on Evaluation and Renewal Strategy of Urban

Public Space in the Context of Crowdsourcing Data
——A Case Study of Prato, Italy
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Abstract: The involvement of social media and map data provides supplementary information for the improve-
ment of the quality of urban public spaces. This paper is based on the research project of Urban Renewal in
Prato, jointly organized with the University of Florence. This study took Prato as an example to explore the
construction of the image of the city based on big data. The study quantified the evaluation system of public
space, formed the overall image of urban public space, and indexed similar nodes by clustering algorithm. At
last, the nodes to be renovated between China Town and the downtown were selected. At the same time,
adaptive strategies of renovation at the level of function, street and society were proposed for similar blocks
based on the multi-dimensional evaluation system of urban public space.
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